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Finally, we launched, last year, a documentary about packaging and ecodesign. The english version will be available later this year, on line for free. You can go watch the trailer with the QR code here.


People are now
voting with their
wallets - products
that make ESG
claims are being
purchased at a
higher rate than
those who do not.

Products making ESG-related claims

accounted for 56 percent of all growth over
the 5 years studied. (Mckinsey/Nielsen 0

Products that make environmental, social, and
governance-related claims have achieved
disproportionate growth. (Mckinsey/MNielsen)

In 68 percent of categories, established
products making ESG-related claims
outperformed established products
without them. (Mckinsey/Nielsen
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p Reduce the use of packaging

Vacilitate recovery and
recycling

and printed materials
» Reduce at the source
» Encourage reuse

These practices aim to:
v

Reduce the use

of resources
v

Limit
product losses
v
Reduce
waste generation

materials
» Communicate recovery instructions

» Give preference to recyclable ?

Implement optimal design

»Reduce the mass or volume of
packaging and printed materials

»Use the right amounts of materials

e

Velect ecoresponsible
materials

»Give preference to recycled materials

»Use virgin fibres from responsible
sources
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Leveraging
our ‘eco-pictos’system

Currently, nearly 60% of our packaging displays these
instructions.
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When it comes to
sustainability, packaging
is a big piece of how
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consumers judge a product. T ———
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brands

Infuse our recycling values
into our branding and
personality
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It’s good
business
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